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Foreword ïBenCham 
In China the only thing that is constant is change itself. During the last year thesechanges

included new regulations, a slower economy, a tariff conflict between the largest two

economiesin the world, the belt and road initiativeand manyother factors.

Despite being aware of most of the major changes in China, little is known about how

companies from the Beneluxare dealing with these threats and opportunities and how

thesechangesinfluencetheir perceptionsfor the coming years.

That is exactly why the BeneluxChamber of Commerce in China and MS Advisory,with

support of the diplomatic networks of Belgium, The Netherlandsand Luxembourg have

jointly initiated this survey: Not to explain why China is changing, but to ensure

organizationsfrom the Beneluxhave comparativeinformation about companiessimilar to

theirs to enablethem to makebetter informed decisions.

We believethis report, being publishedfor the 4th consecutivetime, will be a fundamental

piece not only for BenChammembers,but also for BenChamitself to even better fulfill our

missionof identifying opportunities and guiding our members through their challengesin

China.
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Foreword ïMS Advisory
The past year hasbeen an important year for businessesin Chinaas we haveseena lot of

far-reachingchangesin financeand taxation. After the continuing increasein salarycosts,

companiesidentify the costsrelated to remain compliant and keep up with regulation as a

main difficultyencounteredon the Chinesemarket.

2018 has also seen the start of the trade conflict between two of the largest trading

countriesin the world, the United Statesand China. Our researchfinds that severalrounds

of tariffs have had their impact on over a third of the surveyedcompanies. Nevertheless,

over half of the companies remain confident in the Chinesemarket due to still unmet

market demand and, especiallytrue for China,the use of technology to increasedomestic

sales.

Thefindingsof the surveyare well in line with our experienceat Moore Stephensof working

with and helping foreign investedcompaniesin China in terms of compliance,financeand

taxation.

This report will provide valuable up-to-date insights to companiesalready in China and

those thinking to relocateto better understandthe current Chinesebusinessenvironment.
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Sino-Benelux Business Survey

ÅThe 2019 Sino Benelux BusinessSurvey is organized by the Benelux Chamber of

Commerce in Beijing, Shanghai and Guangzhou, supported by the official trade- and

diplomatic representationsof Belgium,The Netherlandsand Luxembourgin Chinaand in

partnershipwith MSAdvisory(www.msadvisory.com).

ÅWe have investigatedhow the Beneluxbusinesscommunity in China has performed in

2018, their experiencesin the marketand what their expectationsare for 2019.

ÅSimilar to previous years, this survey was conducted so that the Benelux business

community and other important stakeholderscan better understandthe Chinesebusiness

climateand how they may improve within its challengingbusinessenvironment.
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Methodology

ÅThe research was concluded through an online survey that was distributed by Email,

newslettersand socialmediaplatforms,includingWeChatand LinkedIn.

ÅApproximately2000 Beneluxcompanieswere contacted during the months of March and

April, and 139of these returned the completed questionnaire. The field-work wasactively

supported by the BeneluxChamberof Commercethroughout China,with further support

from the official representationsof the Beneluxcountriesin China.

ÅThis yearõssurvey consisted of 28 questions divided into 4 categories: Business

Demographics,BusinessPerformance,BusinessSentimentand OnwardExpectations.

ÅMost of the companiesthat took part in the questionnairecame from the Netherlands,

Belgium and Luxembourg,with the percentagesrespectivelycorrespondingto 43%, 22%

and 9%. Theother participantswith 26% haveeither strong relationswith- or management

from the Benelux.
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Survey Demographics

This year 139 

companies have 

participated in 

the Sino-

Benelux 
Business Survey

Most of the 

respondents 

come from 

Industrial 

Goods and 

Services (41%) 

More than 50% of 

the respondents are 

SMEs with revenue 

from RMB 1 million 

to RMB 100 million

On average, the 

respondents 

have operated 

in China for 12.1 

years. 

The Industry 

with the second 

highest 

participation is 

Consumer 

Goods and 

Services (27%)
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Business Performance

Companies in the Consumer 

Goods sector reported the 

highest revenue growth; 45% 

of the respondents reported 
revenue growth over 20%

The performance of Benelux 

businesses in China remained 

fairly positive, with 86% of 

respondents reporting revenue 

growth and 85% reporting 

profits

The percentage of companies 

reporting no revenue growth or 

growth >20% increased for the 

first time since 2015; we observe a 

more volatile market with more 

winners and losers; 

SMEs (companies with 0-49 

employees or up to RMB 10 

million in revenue) represent 

the group with the highest 

percentage of revenue growth 

> 20%
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Business Sentiment

Increased Turnover and 

Economies of Scale (28%) are the 

most significant positive drivers 

for Benelux business in China

Salary costs (24%) is the most 

significant negative driver in 

2018, following a similar trend 

from previous years

The percentage of companies which 

perceive that the òLevel Playing Fieldó 

and òRegulatory environmentó has 

become more restrictive has 

increased

This year, fewer companies 

perceive the Chinese Market 

to be favorable (58%) 

compared to last year (66%)

37% of the respondentssaidthey

were affected by the China-US

TradeWar

Only 18% of the respondents

came acrossBRIpartnershipand

businessopportunities, of which

the majorityare SMEs.

¥
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Onward Expectations

Most participants have good

expectations on their revenue

and profit growth for 2019, with

89% expecting revenue growth

and 93% expectingprofits

All startups are expecting

revenuegrowth, aswell asover

80% of respondents from the

ConsumersServicesindustry.

The majority of Benelux 

companies attributed the fact 

that they were making profits to 

revenue growth (49%), whereas 

a further 38% attributed this to 

both revenue growth and cost 
savings

Both Dutch and Belgian

companies are much more

optimistic about their profit

expectations, with respectively

92% and 96% expect to make

profit in 2019
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