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Foreword T BenCham

fﬁ*g ﬁ\ BENCHAM  |n Chinathe only thing that is constantis change itself During the last year these changes

IN CHINA included new regulations, a slower economy, a tariff conflict between the largest two
Tom Hoogendijk economiesin the world, the belt and road initiativeand many other factors

Chairman,

BeneuxChamberof  Despite being aware of most of the major changesin China, little is known about how

Commerce in Beijing . . . .
companiesfrom the Beneluxare dealing with these threats and opportunities and how
thesechangesinfluencetheir perceptionsfor the coming years

Karel Eloot

Chaiman, That is exactlywhy the BeneluxChamber of Commercein China and MS Advisory, with
iﬁ%&“ﬂﬁﬁ;m support of the diplomatic networks of Belgium, The Netherlandsand Luxembourg have
jointly initiated this survey Not to explain why China is changing, but to ensure
organizationsfrom the Beneluxhave comparativeinformation about companiessimilarto

Kevin Cremer theirsto enablethem to make better informed decisions

Chairman,

penelxchamierot— \We believe this report, being publishedfor the 4 consecutivetime, will be a fundamental
River Defia piece not only for BenChammembers,but alsofor BenChamitselfto even better fulfill our

missionof identifying opportunities and guiding our members through their challengesin

China ForewordBenCham P



Foreword I MS Advisory

The pastyear hasbeen an important year for businessesn Chinaaswe have seena lot of
far-reaching changesin finance and taxation After the continuing increasein salarycosts,
companiesidentify the costsrelated to remain compliant and keep up with regulation as a
main difficulty encounteredon the Chinesemarket

2018 has also seen the start of the trade conflict between two of the largest trading
countriesin the world, the United Statesand China Our researchfinds that severalrounds
Raoul Schweicher  of tariffs have had their impact on over a third of the surveyedcompanies Nevertheless,
ME”ESGSO?J‘*“‘” over half of the companie_s remain confid_ent in the Chinese market d_ue to still unme;t

market demand and, especiallytrue for China,the use of technology to increasedomestic
sales

Thefindingsof the surveyare wellin line with our experienceat Moore Stephensof working
with and helping foreign investedcompaniesin Chinain terms of compliance,financeand
taxation

This report will provide valuable up-to-date insightsto companiesalready in China and
thosethinkingto relocateto better understandthe current Chinesebusinessnvironment

MOORE STEPHENS .
ForewordMS Advisory B
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Sino-Benelux Business Survey

A The 2019 Sino Benelux BusinessSurvey is organized by the Benelux Chamber of
Commerce in Beijing, Shanghaiand Guangzhou, supported by the official trade- and
diplomatic representationsof Belgium, The Netherlandsand Luxembourgin Chinaand in
partnershipwith MS Advisory(wwwmsadvisoryom).

A We have investigated how the Beneluxbusinesscommunity in China has performed in
2018 their experiencesn the marketand what their expectationsare for 2019

A Similar to previous years, this survey was conducted so that the Benelux business

community and other important stakeholderscan better understandthe Chinesebusiness
climateand how they may improve within its challengingbusinessnvironment

About the Survey @4


http://www.msadvisory.com/

Methodology

A The researchwas concluded through an online survey that was distributed by Email,
newslettersand socialmedia platforms,including WeChatand LinkedIn

A Approximately2000 Beneluxcompanieswere contacted during the months of March and
April, and 1390f thesereturned the completed questionnaire The field-work was actively
supported by the BeneluxChamberof Commercethroughout China,with further support
from the official representationsof the Beneluxcountriesin China

A This y e a sudvey consisted of 28 questions divided into 4 categories Business
Demographics Busines$erformance BusinessSentimentand Onward Expectations

A Most of the companiesthat took part in the questionnairecame from the Netherlands,
Belgiumand Luxembourg,with the percentagesrespectivelycorrespondingto 43%, 22%
and 9%. The other participantswith 26% have either strong relationswith- or management
from the Benelux

Methodology | 5
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Executive Summary (1)

Survey Demographics

This year 139
companies have
participated in
the Sino
Benelux
Business Survey

=
=

Most of the
respondents
come from
Industrial
Goods and
Services (41%)

The Industry
with the second
highest
participation is
Consumer
Goods and
Services (27%)

On average, the
respondents
have operated
in China for 12.1
years.

More than 50% of
the respondents are
SMEs with revenue
from RMB 1 million
to RMB 100 million

Executive Summary§
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Executive Summary (2)

Business Performance

The performance of Benelux . The percentage of companies
/ businesses in China remained reporting no revenue growth or
a a fairly positive, with 86% of growth >20% increased for the
respondents reporting revenue first time since 2015; we observe a
growth and 85% reporting more volatile market with more
profits winners and losers;

SMEs (companies with-@9 Companies in the Consumer
employees or up to RMB 10 X

7 Goods sector reported the
million in revenue) represent highest revenue arowth: 45%
the group with the highest g g ’

percentage of revenue growth w==—s===_ of the respondents repogted
> 20% revenue growth over 20%

Executive Summary1
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Executive Summary (3)

Business Sentiment

¢ .
- » Increased Turnover and ® Salary costs (24%) is the most
* Economies of Scale (28%) are the o significant negative driver in
— most significant positive drivers - 2018, following a similar trend
for Benelux business in China

from previous years

The percentage of companies which
perceive that the
and ORegul atory en
become more restrictive has

increased

n This year, fewer companies
® perceive the Chinese Market

-a® to be favorable (58%)
0 compared to last year (66%)

Only 186 of the respondents
amax..  cameacrossBRIpartnershipand
TEREEEE . businessopportunities, of which

the majority are SMEs

37% of the respondentssaidthey
were affected by the ChinaUS

TradeWar
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Executive Summary (4)

Onward Expectations

Most participants have good
expectations on their revenue
and profit growth for 2019 with
89% expecting revenue growth
and 93% expectingprofits

Both Dutch and Belgian
companies are much more
optimistic about their profit
expectations, with respectively
92% and 96% expect to make
profit in 2019

All startups are expecting
revenuegrowth, aswell as over
80% of respondents from the
ConsumersServicesndustry.

The majority of Benelux
companies attributed the fact
that they were making profits to
revenue growth (49%), whereas
a further 38% attributed this to
both revenue growth and cost
savings

Executive Summary9
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Survey Demographics

Business Performance
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Survey Demographics



